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IGMO is a Paris-based non-

profit think tank with the vision 

to be the first think tank to 

observe and study human 

activity in the maritime space. 

I N T E R N A T I O N A L  G E O S T R A T E G I C  
M A R I T I M E  O B S E R V A T O R Y  

20, rue Cambon 75001 Paris 
https://igmobservatory.org  

events@obgms.org  
@igmobservatory  

The  Inter nat iona l  Geost ra teg ic 
Observatory (IGMO) founded in 2011 by 
Ellen Wasylina has the vision of becoming 
the number one think tank in maritime 
security affairs.  
The  Institute  of  Strategic  Maritime 
Secur i ty  S tud ies  (ISMS )  i s  the 
dissemination  arm of  IGMO.   ISMS is 
now  offer ing  a  3 -week  seminar  in 
Entrepreneurship  and Innovation  in  the 
Maritime, Energy and Security sectors. 

PA R I S

Our seminar  trains  young leaders 
in  Maritime  Security,  Energy, 
Entrepreneurship and Innovation.
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Our economy is changing from an industrial, 
l abor-ba sed  economy  to  one  that  i s 
knowledge-based,  more  flexible,  more 
dynamic,  using  technology  that  makes 
conducting  business  easy,  seamless  across 
borders, across timezones, across cultural and 
geographic barriers.

Becoming an entrepreneur gives you the skill-
set, the toolbox to be able to work in today’s 
globalised economy.

Creating value, having the right strategy and 
getting your message out to your clients and 
your competitors are all key to your success.

TTC  Prices  indicated  are  based  on  a           
10-person contingent.

3  W E E K S  T O  B E C O M E  A N  I G M O  F E L L OW

Our three-week program, based on an intersection of Geopolitics, Maritime Security, Energy resources and Innovation, 
with an underlying foundation in International Business Strategies (delivered at the Masters level in Parisian business 
schools since 2011 with AMBA, AACSB accreditation),  gives you the opportunity to discover new niche areas in the 
maritime  domaine. 

WEEK 1 (5 DAYS, 35H)                 €2,000 PER PERSON 

The first week of the seminar will be dedicated to an overview of 
International Business strategies: the vision, the mission, the 
external and internal environment, core competencies, tangible, 
intangible resources and the value chain.  This will be followed by 
an introduction to different types of strategies, and their 
implementation with a personal development specialist and 
sessions of individual coaching.

WEEK 2 (5 DAYS, 35H)                 €2,000 PER PERSON. 

This second week will be dedicated to specialised studies in 
Maritime, Energy, Environment and Innovation studies, taught by 
our Board members, Scientifc Council members and experts.

,WEEK 3 (5 DAYS, 35H)                 €2,000 PER PERSON  

The final week will be dedicated to communication strategies 
with a specialist in communications and media, and how best and 
where best to find your customers and how to compete in the 
virtual, digital world, as well as the old-fashioned, door-to-door 
approach. 

* Prices do not include  travel, accommodations, insurance or visa 
costs. 
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